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https://www.grandviewresearch.com/industry-analysis/jewelry-market
https://www.grandviewresearch.com/industry-analysis/jewelry-market

Gen Z and Alpha are reshaping luxury with
values centered on sustainability, social
impact, and cultural resonance. Brands that

fail to capture their attention risk irrelevance.




Heirloom pieces are seeing a resurgence

as consumers seek meaningful, timeless

investments. Rolex, Hermés, and
emerging players are tapping into this
demand by crafting pieces that transcend
mere aesthetics.
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Al is transforming jewelry
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emerging as game-changers in
provenance and 0u’rhen’ncn’ry
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Luxury brands are embracing sustainable
materials, from recycled metals to ethical
sourcing, as conscious consumers demand more
transparency and responsibility.




The future belongs
to brands that

Qnd emerging
COnsumerS.







